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ABSTRACT 

The level of success for startup businesses is still low. Beginner businesspeople are still marginal because of the 

compulsion and not following their competency background for preparing business readiness. The study's objectives are 

to improve realising successful businesses idea with the readiness of business process factors (business model and plan). 

The study used the Primary Quantitative Research Methods-Cross-sectional survey with population and sample of 

candidates and budding businesspeople. The result shows that the first, the readiness of business models affect direct and 

indirect, through business plans, improve realising successful businesses idea. This includes Freemium, On-Demand, 

Marketplace, Direct Sales, Reverse Auction, Software as A Service (SaaS), e-Commerce, and Advertising, Affiliate, and 

Pay-Per-Use. The second, the readiness of business plan directly improve realising successful businesses idea. This 

includes Business Principles and Stakeholder Commitment, Business Description, Market Analysis, Operational 

Analysis, Market Opportunity and Competitor Analysis, Financial Analysis, and Strategic Planning Analysis. The 

implications of the study, that to improve the successful developing business idea of new businesses, they should 

strengthen their readiness to develop business models and business plans. Future research recommends expanding 

research on other factors that influence moving from an idea to an entrepreneurial enterprise. 
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1 Introduction 
 

The general issue in new business development is 

that building a new business in the digital era must 

be planned in a structured and conceptual manner. 

Björklund et al. (2020) identified that 

Entrepreneurs should continue to experiment with 

various new business models, resulting in learning 

that leads to increased capabilities to create the 

next business value. According to Brown et al. 

(Brown et al., 2019), technological developments 

open up a variety of new matters, which then helps 

to develop new business models. Loon & Chik 

(2019) also reviewed the research findings that 

new business development must be efficient, and if 

it does not, it will fail in the long run. 

The general issue is vital because, in this era, 

budding entrepreneurs must directly compete 

openly with established and reputable businesses. 

Watson &McGowan (2020) identify that the rise of 

startup businesses offers untold value and provides 

a feel of open competition and a valuable new 

direction of competition towards competition. 

While Kovanoviene et al. (2021) show rapid 

changes in the open market, competition in the 

business sector increases very quickly. 

Furthermore, Ghali et al. (2018)also mentioned 

that great competition had turned Business into a 

Business of innovation. Every company seeks 

business excellence to serve consumers better and 

survive in a competitive era. This situation brings 

dominant business schools now facing expert and 

focused consulting competition, even offering for- 

profit online and offline training (Dover et al., 

2018). The gap between businesses presents a new 

picture of how a business model develops in a 

situation of intense competition. (Zhao et al., 

2020). 

Research needs this common issue because the 

failure of new businesses is still massive. A 

specific/technical terminology used in this study is 

New Business Readiness. This Business 

Readiness approach is a critical principle of good 

and successful change management when one 

accepts responsibility for making it happen 

(Oliver, 2012). The technical term also comes from 

Thorndike's Laws of Learning, as cited in Jim et al. 

(2001) that is Law of Readiness: People learn best 

when they are ready to learn. An example case 

related to the general issue in specific contexts was 

the research brief of CB Insights Bedn and Mi 

(2021) that there are Top 12 Reasons Start-ups 

Fail, namely (in order of the largest): failed to raise 

new capital (38%), lack of market needs (35%), 

competition (20%), flawed business model (19%), 

non-regulatory (18%), price/cost issues (15%), 

improper team (14%), faulty product momentum 

(10%), poor results (8%), misalignment between 

teams/investors (7%), pivots to be wrong (6%), and 

lack of passion (5%). These examples/cases 
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show that businesses need the readiness to bring 

their ideas into Business. 

 

The specific topic discussed in this study is the 

readiness of business plans and models to improve 

the effectiveness of new businesses. The research 

of the particular issue was to ensure and help new 

businesses discover and improve their readiness to 

realise Business effectively. In this study, the term 

business readiness includes employability skills 

readiness, knowledge, skills, and attitudes to 

support factors to realise Business. It is in line with 

the finding research of Yasynska et al. (2019), it is 

essential to monitor business readiness, especially 

in the era of digitalisation of the economy, in real- 

time with marketing and modelling of business 

networks. Furthermore, Ballantyne & Heron 

(2020) analyse that the ideal transportation 

operator profile is an operator with good business 

readiness. 

Previous studies were relevant to this study, 

namely: Entrepreneurial Competence of Business 

University Students: Towards Globalization 

Readiness. The research identify that business 

students have level of personal entrepreneurial 

competence is good, and this is a good start 

towards the readiness of globalisation competition 

(Paladan D. B. A., 2015). Furthermore, the level 

of entrepreneurial competence and readiness 

among medical students at a university indicates 

that age and involvement in entrepreneurial 

projects correlate with entrepreneurial competence 

and readiness (Devi, 2020), and Entrepreneurial 

competence: skills necessary for business 

performance. The findings suggest a positive 

relationship between the core competencies of 

entrepreneurship and learners' nature and skills 

with business success (Jamie & Oliver, 2020). 

Furthermore, there are also previous studies related 

to this study include: Business management 

students already have a good level of personal 

entrepreneurship competence overall, and this is a 

good start towards globalisation readiness 

(Paladan D. B. A., 2015).; and involvement in 

business projects and age are associated with a 

level of entrepreneurial competence and 

entrepreneurial readiness (Devi, 2020). Debre et al 

(2022 report) report that the success of quality 

competency development is ensured to produce: 

the ability of a systematic approach, the application 

of contextual approaches through the possible 

integration of subjects for quality competencies in 

the future. 

There are currently gaps in this study, namely: the 

relationship between the readiness business 

process, i.e., business model and business plan, has 

not yet been clarified, so it is not apparent which 

one is dominant in developing actual successful 

businesses idea. Therefore, in this study, we 

investigate and describe how the readiness 

business process is prevalent in developing real 

successful businesses idea. 

There are two frameworks/theories used in this 

study: 1) Readiness in developing new Business. 

Staniewski & Szopiński (2015) categorises 

students' readiness to start a business based on: (a) 

Having a concept for Business; the Business need 

for financial resources to start a business; (c) 

Ownership of funds to start their business 

activities; and Knowledge of potential business 

financing sources. 2) Next is a framework for 

developing a successful business idea that includes 

opportunity recognition, feasibility analysis, 

effective business model development, industry 

analysis, and business plan writing (Barringer & 

Ireland, 2019). The description of the framework is 

as follows: A business model is a company's plan 

or recipe for creating, delivering, and capturing 

value for its stakeholders. The basis of this 

business model is the ability of a business to 

succeed when first introducing new products to 

customers, both in the short and long term 

(Barringer & Ireland, 2019); and A business plan 

is a document that describes what a new venture 

wants to achieve and how to achieve it (Barringer 

& Ireland, 2019). A business plan is a dual-purpose 

document used inside and outside the company for 

most new ventures. The plan helps the company 

develop a "roadmap" to follow and implement the 

company's strategies and plans, inform business 

opportunities, and make them happen. 

The theory employed in this study is that the 

readiness of developing a successful business idea 

depends on the readiness of business process 

competence. The benefits of using theory in this 

study are: predicting phenomena more accurately; 

helping recognise, understand, and describe new 

contexts; comparing different experiences; 

explaining decisions and actions to others; and 

explaining identity gaps in knowledge and 

research. The theories in this study also help 

understand the topic by providing concepts to 

identify what we observe and to explain the 

relationship between concepts. This theory allows 

us to explain what we see and figure out how to 

bring about change. This theory also allows us to 
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identify problems and plan how to change the 

situation. 

This study focuses on how the readiness of the 

business process enhances development and 

realises a successful business idea. The study's 

main objective is to increase the effectiveness of 

new businesses with the readiness of business 

process factors. 

Within the scope of the research question, the 

assumption is that the business process component 

of business development affects the development 

of successful businesses idea. The identification of 

relationships between variables is the basis for 

developing the following research hypotheses: 

H1. The readiness of the Business model is 

positively correlated with actual successful 

businesses idea. 

H2. The readiness of the Business model is 

positively correlated with the readiness of the 

business plan. 

H3. The readiness of a business plan is positively 

correlated with actual successful businesses idea. 

 

2 Materials and Methods 
 

This research method uses Primary Quantitative 

Research Methods: Cross-sectional surveys 

(Groves et al., 2009). The research context was a 

type of observational study design and measured 

results and exposure in study participants in these 

cross-sectional studies simultaneously. The study 

respondents were students of the STEIN 

management economics study program on 

entrepreneurship subjects for at least five 

semesters. They are involved in this research 

because they are prospective startups in the tourism 

business. The type of data collected from the 

participants was subjective data in a large study 

population sample to obtain statistically significant 

results. This is an excellent tool to protect the 

privacy of the participants. The instrument used to 

collect data is an online question survey 

instrument. The information collection was 

through a google form shared through social media 

Whatsapp groups. 
 

The stages of data collection were creating a data- 

collection plan, identifying data sources, and 

collecting data. The data collected was 150 data

was the PLS-SEM. The stages of the data analysis 

include data needs collection, data collection, data 

cleansing, data analysis, data interpretation, and data 

visualisation. 

 

3 Results and Discussions 
Hypothesis Test 
The result of the Reliability Tests showed that two- 

variable data was reliable with a Cronbach Alpha 

value greater than 0.6, which is 0.831. The result of 

the normality test shows that this research data has 

a normal distribution with a significance value of α 

≥ 0.05. Linearity testing shows that this data 

corresponds to a linear line with significance in 

linearity < 0.05, which is 0.714, So there is a linear 

relationship between variables. 
 

Figure 1. Structural Models (PLS Blindfold 

Diagram) 
 

Figure 1. shows that the entire indicator has a 

loading factor above 0.7 and no more indicator 

reduction, meaning that the data on the second test 

is valid and can move to the next stage of testing. 

 

Implementation of hypothesis testing is by 

Bootstrapping PLS-SEM, which assesses the 

significance level or probability of direct, indirect, 

and total effects. The results of the hypothesis test 

are in the table below. 

 

Table 1. Results of Hypothesis Testing  
Standard 

respondents. To ensure data quality, the data 

planning and collection in this study follow data 

quality    principles:    institutional    environment, 
relevance, timeliness and punctuality,  accuracy, 
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Affiliate, and Pay-Per-Use, as illustrated in Figure 
2 below. 

 

Competency readiness to develop business models 

contextual to the product and the digital age 

significantly supports business effectiveness. For 

example, specific inputs for reanalysing require 

        on  

We can see the bootstrapping analysis Adjusted R 

Square complete method results based on the 

above output. Using the actual level of α = 0.05, 

the P-value of the significance test result is 

0.000<0.05; thus, Ho is rejected, and H1 is 

accepted; this shows a positive and significant 

influence of the business model on business idea 

realisation. The relationship between the Business 

Model and the Business Plan offers the same result. 

Results of the analysis show that the value p-value 

= 0.000 so that H0 is rejected and H1 is accepted, 

which means there is a significant influence on the 

Business Plan. Finally, the influence test results 

between business plans on business idea realisation 

showed a p-value = 0.000<0.05; thus, Ho was 

rejected, and H1 was accepted, which showed a 

positive and significant influence between 

business plans on business idea realisation. 

 

The effect of readiness of Business model to 
the realising successful businesses idea. 

 

The first hypothesis test found that the variable 

relationship of readiness of business model to the 

realising successful businesses idea had an at- 

statistical value of 5.207 (>1.96). The original 

sample estimate is a positive 0.490, which 

indicates a direct positive influence of the 

readiness of the business model on the realising 

successful businesses idea. Thus the first 

hypothesis states that The effect of readiness of the 

Business model to the realising successful 

businesses idea is accepted. 

 

So, the conclusion is that the business model's 

readiness significantly affects the realising 

successful businesses idea. For example, the better 

the readiness of business model development can 

improve the realising successful businesses idea in 

preparing to realise successful businesses idea 

through readiness of Business model, new 

Business increase the readiness of Business model. 

The readiness of the business model reflected the 

competencies in realising the business idea should 

include Freemium, On-Demand, Marketplace, 

Direct Sales, Reverse Auction, Software as A 

Service (SaaS), e-Commerce, and Advertising, 

innovative business models that facilitate 

collaboration between knowledge, skills, 

information, services and output markets (Kebebe, 

2019). Verhoef et al. (2021) found that 

Fundamentals, digital transformation and A 

business model is an innovation that can change 

expectations and behaviour, put enormous pressure 

on traditional companies, and disrupt market 

situations. Based on the vision and mission of the 

startup business, and its internal and external 

environmental analysis strategies, it would be 

better to formulate their hypotheses in designing 

the     initial     business     model (Ghezzi, 

2019). Zaki (2019) identify that the new data- 

driven business model will support service 

transformation. Furthermore, the business models 

are always concerned with sociotechnical 

stakeholders who influence whether business 

models can be realised (Lüdeke-Freund, 2020). 

 
Figure 2. The readiness of the business model plan 

reflects the competencies in realising the business 

idea. 

 

The effect of readiness of Business model to 
the realising successful businesses idea 
through the readiness of business plan. 

 

Testing this second hypothesis is an indirect 

influence. The readiness of the Business model 

against the realising successful businesses idea 

through the readiness of business plan has an at- 

statistical value of 20.912 (>1.96). The original 

sample estimate value at 0.812 indicates the 

0,812 0,813 0,039 20,912 0,000 
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relationship between business model readiness and 

positive business plan readiness. Thus, the first 

hypothesis states that the effect of readiness of the 

Business model to realise successful businesses 

idea is accepted. 

 

Therefore, it seems safe to conclude that the 

indirect influence of the readiness of the business 

model on the realising successful businesses idea 

is acceptable or has a positive and significant 

relationship with the readiness of business plan as 

an intervening mediation variable. Moro Visconti 

and Morea (2019) found that sustainably 

reengineering the business model is by reducing 

the distance between forecasts and business 

realisation. However, Facchini et al. (2020) 

mentioned that companies sometimes still find it 

challenging to develop strategic plans to innovate 

business models and create the vision of Industry 

4.0. But, Jensen et al. (2019) found that the 

business model maps out a set of business 

mechanisms that can be useful to jointly develop 

the activities necessary in unison for a successful 

remanufacturing approach. Zhao et al. (2020) 

found that the competition's success to start a 

business is with a combination of complexities of 

business model design. 

 

The effect of readiness of Business plan to 
the realising successful businesses idea. 

 

The third hypothesis test was to obtain the result 

that the variable relationship of readiness of 

business plan to the realising successful businesses 

idea has an at-statistical value of 3.625 (>1.96). 

The original sample estimate value is positive at 

0.357, which indicates a direct positive influence 

of the readiness of business plan on the realising 

successful businesses idea. Thus, the second 

hypothesis states that the effect of readiness of 

Business plan to the realising successful businesses 

idea is accepted. 

 

So, the conclusion is that readiness of business plan 

affects the realising successful businesses idea. 

The increasing readiness of business plans can 

increase the realising successful businesses idea. In 

improving the readiness of the business plan, new 

businesses will improve the realising of successful 

businesses. Through readiness of Business, a 

program can improve, creating the realising 

successful businesses idea. The readiness of the 

business plan reflected the competencies in 

preparing a business plan. These should include 

Business Principles and Stakeholder Commitment, 

Business Description, Market Analysis, 

Operational Analysis, Market Opportunity and 

Competitor Analysis, Financial Analysis, and 

Strategic Planning Analysis, as shown in Figure 3. 
 

 

Figure 3. The readiness of a business plan reflects 

the competencies in realising the business idea. 

 

Readiness of competency to develop a business 

plan of a model that suits the business context 

significantly supports business realisation 

effectiveness. A business plan is essential to make 

the Business workable for a budding entrepreneur. 

However, a business plan does not need to be 

comprehensive and formal, as identified that 

documentation of a less formal business plan can 

be more appropriate and reduce resource-intensive. 

(Watson & Pauric McGowan, 2018). A business 

plan is one factor that influences success in 

realising   a   business   (Alasaad    &    Gök, 2019). 

Endogenous business planning modelling can 

uncover insights into how an individual's 

background of managerial behaviour can affect 

SME performance (Brinckmann et al., 2019). The 

most important problem they face in implementing 

projects is effective business planning, as it carries 

inherent risks in economic activities (Shpak et al., 

2020). Business plan development results in high 

entrepreneurial competence, even whether the 

business plan is real or unreal, does not affect 

entrepreneurial competence (Ferreras-Garcia et al., 

2019). 

 

The results related to theories/frameworks 
 

The readiness of the Business model is significantly 

correlated with the developing successful 

businesses idea. The results of this study support a 

theory by Barringer & Ireland (Barringer & 

Ireland, 2019) that the basis of the business models 

is on a business's ability to succeed, short- and 

long-term, especially first-time introducing a new 

product or service to customers. The right time to 

define a business model is to follow the initial 

validation of the business idea before refining how 

the company will operate. Regardless of the 

business model launched by startups, new 

companies should be sure that one 
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good business model allows for increased business 

realisation. 

 

The readiness of a business plan is significantly 

correlated with the developing successful 

businesses idea. The results support a theory by 

Barringer & Ireland (2019) that a business plan is 

a written development pattern that describes what 

a new business wants to achieve and how it plans 

to achieve its goals. As a big part of a new business, 

a business plan is a document with two purposes 

used both inside and outside the company. First, it 

helps the company develop a roadmap for its 

strategy. This roadmap introduces potential 

investors and other stakeholders to business 

opportunities outside of the company and 

illustrates how they will pursue those 

opportunities. 

 

4. Conclusion 
 

Readiness of business models affects direct and 

indirect, through business plans, improve realising 

successful businesses idea. The second, the 

readiness of business plan directly improve 

realising successful businesses idea. 

 

The readiness of the business model reflected the 

competencies in realising the business idea should 

include Freemium, On-Demand, Marketplace, 

Direct Sales, Reverse Auction, Software as a 

Service (SaaS), e-Commerce, Advertising, 

Affiliate, and Pay-Per-Use. While the readiness of 

business plan reflected the competencies in 

preparing business plan should include Business 

Principles and Stakeholder Commitment, Business 

Description, Market Analysis, Operational 

Analysis, Market Opportunity and Competitor 

Analysis, Financial Analysis, and Strategic 

Planning Analysis. 

 

Recommendations for the next research could 

extend the research on the other factors affecting 

the moving from idea to an entrepreneurial firm. 

 

Acknowledgments 
 

We are grateful to STEIN (International Tourism 

Economic College) Jakarta, Indonesia for their 

valuable support. 

 

References 
 

[1]. Alasaad, T., & Gök, M. Ş. (2019). Generating 

factors of success and failure of companies: 

Empirical research on Turkish companies. 

International Journal of Recent Technology 

and Engineering, 8(2 Special Issue 8), 973– 

982. 

https://doi.org/10.35940/ijrte.B1186.0882S8 

19 

[2]. Ballantyne, E., & Heron, G. (2020). Can 

transport operator schemes deliver regional 

sustainability benefits? The case of the UK 

Northern powerhouse region. Sustainability 

(Switzerland), 12(4), 1–14. 

https://doi.org/10.3390/su12041662 

[3]. Barringer, B. R., & Ireland, R. D. (2019). 

Entrepreneurship: Successfully Launching 

New Ventures. In Zhurnal Eksperimental’noi 

i Teoreticheskoi Fiziki (sixth edit). Pearson. 

http://scholar.google.com/scholar?hl=en&btn 

G=Search&q=intitle:No+Title#0 

[4]. Bedn, R., & Mi, I. (2021). The Structure of the 

Start-Up Business Model — Qualitative 

Analysis. 

[5]. Björklund, T. A., Mikkonen, M., Mattila, P., & 

van der Marel, F. (2020). Expanding 

entrepreneurial solution spaces in times of 

crisis: Business model experimentation 

amongst packaged food and beverage 

ventures. Journal of Business Venturing 

Insights, 14(September). 

https://doi.org/10.1016/j.jbvi.2020.e00197 

[6]. Brinckmann, J., Dew, N., Read, S., Mayer- 

Haug, K., & Grichnik, D. (2019). Of those 

who plan: A meta-analysis of the relationship 

between human capital and business planning. 

Long Range Planning, 52(2), 173–188. 

https://doi.org/10.1016/j.lrp.2018.01.003 

[7]. Brown, D., Hall, S., & Davis, M. E. (2019). 

Prosumers in the post subsidy era: an 

exploration of new prosumer business models 

in the UK. Energy Policy, 135(August), 

110984. 

https://doi.org/10.1016/j.enpol.2019.110984 

[8]. Debre, O., Vakulenko, N., Savchenko, A., 

Lysenko, L., & Kondor, M. (2022). Method of 

Developing Professional Competencies 

Future Teacher for Labor Training. 6(1), 

388–397. 

[9]. Devi, A. (2020). Level of Entrepreneurship 

Competence and Readiness Among Medical 

Students in A Private University in Shah 

http://scholar.google.com/scholar?hl=en&btn


6013     Journal of Positive School Psychology 

 

© 2021 JPPW. All rights reserved  
 

 

 

Alam, Malaysia. Journal of Entrepreneurship 

and Business, 8(1). 

https://doi.org/10.17687/jeb.0801.07 

[10].Dover, P. A., Manwani, S., & Munn, D. 

(2018). Creating learning solutions for 

executive education programs. International 

Journal of Management Education, 16(1), 

80–91. 

https://doi.org/10.1016/j.ijme.2017.12.002 

[11].Facchini, F., Olésków-Szłapka, J., Ranieri, L., 

& Urbinati, A. (2020). A maturity model for 

logistics 4.0: An empirical analysis and a 

roadmap for future research. Sustainability 

(Switzerland), 12(1), 1–18. 

https://doi.org/10.3390/SU12010086 

[12].Ferreras-Garcia, R., Hernández-Lara, A. B., & 

Serradell-López, E. (2019). Entrepreneurial 

competences in a higher education business 

plan course. Education and Training, 61(7– 

8), 850–869. https://doi.org/10.1108/ET-04- 

2018-0090 

[13].Ghali, B. A. A., Habeeb, L. M., & Hamzah, 

K. D. (2018). Self-management and its 

relation to organizational excellence. 

International Journal of Engineering and 

Technology(UAE), 7(4), 47–50. 

https://doi.org/10.14419/ijet.v7i4.7.20378 

[14].Ghezzi, A. (2019). Digital startups and the 

adoption and implementation of Lean Startup 

Approaches: Effectuation, Bricolage and 

Opportunity Creation in practice. 

Technological Forecasting and Social 

Change, 146(August), 945–960. 

https://doi.org/10.1016/j.techfore.2018.09.01 

7 

[15].Groves, R. M., Fowler, F. J., Couper, J. M. P., 

Lepkowski, J. M., Singer, E., & Tourangeau, 

R. (2009). Survey methodology. In WILEY 

SERIES IN SURVEY METHODOLOGY 

(second). Wiley. https://doi.org/10.1007/978- 

3-319-24190-6_33 

[16].Jamie, G., & Oliver, R. (2020). 

Entrepreneurial Competencies: A Required 

Skill for Business Performance. European 

Journal of Business and Innovation Research, 

8(3), 50–61. 

https://doi.org/10.37745/ejbir/vol8.no3.pp50- 

61 

[17].Jensen, J. P., Prendeville, S. M., Bocken, N. 

M. P., & Peck, D. (2019). Creating sustainable 

value  through  remanufacturing: Three 

industry cases. Journal of  Cleaner 

Production,   218,  304–314. 

https://doi.org/10.1016/j.jclepro.2019.01.301 

[18].Jim, F., Jane, K., & Littleton, E. M.-. (2001). 

Learning skills. Center for Literacy Studies 

The University of Tennessee. 

[19].Kebebe, E. (2019). Bridging technology 

adoption gaps in livestock sector in Ethiopia: 

A innovation system perspective. Technology 

in Society, 57(November), 30–37. 

https://doi.org/10.1016/j.techsoc.2018.12.002 

[20].Kovanoviene, V., Romeika, G., & Baumung, 

W. (2021). Creating value for the consumer 

through marketing communication tools. 

Journal of Competitiveness, 13(1), 59–75. 

https://doi.org/10.7441/joc.2021.01.04 

[21].Loon, M., & Chik, R. (2019). Efficiency- 

centered, innovation-enabling business 

models of high tech SMEs: Evidence from 

Hong Kong. Asia Pacific Journal of 

Management, 36(1), 87–111. 

https://doi.org/10.1007/s10490-017-9558-4 

[22].Lüdeke-Freund, F. (2020). Sustainable 

entrepreneurship, innovation, and business 

models: Integrative framework and 

propositions for future research. Business 

Strategy and the Environment, 29(2), 665– 

681. https://doi.org/10.1002/bse.2396 

[23].Moro Visconti, R., & Morea, D. (2019). Big 

data for the sustainability of healthcare project 

financing. Sustainability (Switzerland), 

11(13), 1–17. 

https://doi.org/10.3390/su11133748 

[24].NCVER. (2021). Data Quality Principles 13 

(Issue March 2015, p. 2015). 

[25].Oliver, S. (2012). Business Readiness 

Approach : Creating Business Ownership in 

an ERP Transition Applies to : 

[26].Paladan D. B. A., N. (2015). Business 

University Student Entrepreneurial 

Competencies: Towards Readiness for 

Globalization. Advances in Economics and 

Business, 3(9), 390–397. 

https://doi.org/10.13189/aeb.2015.030905 

[27].Shpak, N., Naychuk-Khrushch, M., Kohut, U., 

Honchar, M., & Sroka, W. (2020). The usage 

of modern instruments of business planning 

administration for small enterprises: A case 

study analysis. Central European 



Surono, et. al.  6014 

 

 

© 2021 JPPW. All rights reserved  

 

Business Review, 9(1), 20–42. 

https://doi.org/10.18267/j.cebr.227 

[28].Staniewski, M. W., & Szopiński, T. (2015). 

Student readiness to start their own business. 

Economic Research-Ekonomska Istrazivanja , 

28(1), 608–619. 

https://doi.org/10.1080/1331677X.2015.1085 

809 

[29].Verhoef, P. C., Broekhuizen, T., Bart, Y., 

Bhattacharya, A., Qi Dong, J., Fabian, N., & 

Haenlein, M. (2021). Digital transformation: 

A multidisciplinary reflection and research 

agenda. Journal of Business Research, 

122(July 2018), 889–901. 

https://doi.org/10.1016/j.jbusres.2019.09.022 

[30].Watson,  K.,  &  McGowan, P. (2020). 

Rethinking       competition-based 

entrepreneurship education  in  higher 

education institutions:  Towards  an 

effectuation-informed coopetition model. 

Education and Training, 62(1), 31–46. 

https://doi.org/10.1108/ET-11-2018-0234 

[31].Watson, K., & Pauric McGowan. (2018). 

Emergent perspectives toward the business 

plan among nascent entrepreneur start-up 

competition participants. Journal of Small 

Business and Enterprise Development, 34(1), 

1–5. https://doi.org/DOI 10.1108/JSBED-02- 

2018-0038 

[32].Yasynska, N., Fomichenko, I., Voloshyna, O., 

Byvsheva, L., & Ekaterina Krikunenko. 

(2019). Assessment of the level of business 

readiness for digitalization using marketing 

and neural network technologies. Innovative 

Marketing, 15(3), 42–59. 

https://doi.org/10.21511/im.15(3).2019.04 

[33].Zaki, M. (2019). Digital transformation: 

harnessing digital technologies for the next 

generation of services. Journal of Services 

Marketing, 33(4), 429–435. 

https://doi.org/10.1108/JSM-01-2019-0034 

[34].Zhao, Y., von Delft, S., Morgan-Thomas, A., 

& Buck, T. (2020). The evolution of platform 

business models: Exploring competitive 

battles in the world of platforms. Long Range 

Planning, 53(4), 101892. 

https://doi.org/10.1016/j.lrp.2019.101892 


