Journal of Positive School Psychology http://journalppw.com
2022, Vol. 6, No. 4, 5913 — 5921

EDUCATIONAL COMPETITIVENESS IMPROVEMENT
THROUGH VIRTUAL-BASED EDUPRENEURSHIP

IM. P. SAIMIMA, ?D. ACHMAD KURNIADY, *A. KOMARIAH, I. RAHMAWATI

'Educational Administration Programs, School of Postgraduate Studies, Universitas Pendidikan Indonesia
(UPI), Indonesia, merrypaulinasaimima@upi.edu

2Educational Administration Programs, School of Postgraduate Studies, Universitas Pendidikan Indonesia
(UPI), Indonesia, dedy achmad@upi.edu

SEducational Administration Programs, School of Postgraduate Studies, Universitas Pendidikan Indonesia
(UPI), Indonesia, aan_komariah@upi.edu

“Educational Administration Programs, School of Postgraduate Studies, Universitas Pendidikan Indonesia
(UPI), Sahid Entrepreneurial University, Indonesia, dafenta.imal3@gmail.com

Abstract

This study aimed to improve the competitiveness of university through virtual-based edupreneurship
programs by increasing student interest in entrepreneurship. This study used a cross sectional
guantitative approach with a sample of 300 respondents consisting of students and lecturers at private
universities in West Java. The technique of collecting data through online questionnaires using a
Likert scale (5 points) with data analysis techniques using the SmartPLS ver 2.0 application. The
results of the study indicated that there is an influence between virtual-based edupreneurship and
student interest in entrepreneurship on the competitiveness of university Virtual-based edupreneurship
that is a program prepared by universities to be able to increase interest in entrepreneurship and of
course increase the competitiveness of universities in facing the digitalization era. Virtual-based
edupreneurship will certainly have an impact on improving the quality of university.

Keywords: company competitiveness, enterpreneurship interest, visual-based edupreneurship.

I.INTRODUCTION data (2019) educated unemployment in

. .. . . Indonesia has increased.
We know that universities in Indonesia

generate graduates every year. It has resulted B February 2017 8 February 2019
in a dilemma for educated graduates in N
Indonesia. Because bachelor degrees and Do 6'6%,
diplomas do not guarantee the a job. On the N ! —_—
other hand , the educated unemployment rate Dovn'3 6% .
continues to increase due to not being absorbed Qg = :
by the world of work [1-3]. In this case it Elemetay pripiag -

means that unemployment is not only due to a Dovway<as

lack of employment opportunities but the

ability of the world of education to be able to

create a workforce that is in accordance with

the needs of the existing work world and the
needs of the industrial world. Viewed on BPS Figure 1. Educated unemployment in Indonesia

Source : BPS 2019
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Based on the Figure above, the educated
unemployment rate is caused by various
factors. One of them is that college graduates
do not have the competencies as demanded by
industries.  Competencies and  teaching
materials presented to students are not related
(link) and appropriate (match) with industry
needs [4-6]. So that the LPTs failed in the
selection of employee admissions, because the
competencies they had were not in line with the
competencies needed in the industry. Graduate
competence is one of the basic pillars in the
National university Standards (SNPT) that is
one of the determining factors for university
quality as seen from the graduates.

Educated unemployment, especially at the
tertiary becomes a common concern. It takes a
gradual effort to increase the competitiveness
of college graduates. One of the efforts made
by universities is to include an entrepreneurship
curriculum that is given to students with the
expecation that graduates are not only fixated
on job seekers, but also job creators through
entrepreneurship activities. This condition is
also based on the limited number of
employment opportunities, it is necessary to
create new jobs driven by educated people or
graduates from tertiary institutions.

In the education world, the implementation of
entrepreneurship education is carried out with
the concept of edupreneur or edupreneurship.
Edupreneurship is a training program to
introduce entrepreneurship  concepts and
applications through the educational process as
an effort to build the character of edupreneurs
in the field of education [7-15]. In this case, the
edupreneurship  concept emphasizes the
creative and innovative efforts of students to
gain achievements and experiences to pioneer a
more successful future. The types of
edupreneurship activities in university include
student creativity programs such as community
service, research, entrepreneurship, technology,
scientific articles, and written ideas [16].
Edupreneurship activities in this is carried out
virtually. The student creativity programs are
documented and then socialized virtually.
Either through webinars and journal articles on
the results of the program's activities.

Of course, this virtual-based edupreneurship is
an effort to increase students' interest in
entrepreneurship, it has an impact on
increasing the competitiveness of college

graduates. Research related to edupreneurship
on student interest and competitiveness has
been carried out by several previous studies,
such as research conducted [17] and [18] which
proved the positive influence of edupreneurship
on entrepreneurial interest and competitiveness
at the school level (vocatinal high school).

2. LITERATUR REVIEW
a. Digital-based Edupreneurship

Edupreneurship is a combination of two words,
namely education and entrepreneurship [19].
The eduprenurship is  entrepreneurial
education.  Edupreneurship ~ focuses on
entrepreneurial activities that are packaged
through learning both theoretically and
practically in the education field [20-23]. The
concept of edupreneurship is interpreted as a
reflection of the entrepreneurship education
concept with the goal is to educate someone to
be able to do and generate economic added
value and be beneficial in the future both for
himself and his group [24-25]. Edupreneurship
is also an effort to make someone creative and
innovative by being able to see and create
opportunities and implement them into
something that has added value by calculating
the risks they will take [26-28]. Generally, the
goal of edupreneurship is to develop
individuals in building self-potential through a
learning process that makes the individual
independent, creative and innovative [29-30].
Meanwhile, virtual-based edupreneurship is the
concept of entrepreneurship education using
virtual or electronic as a tool or media in
develop creative and innovative ideas to be able
to create business opportunities that are flexible
and situational. Of course this means that
virtual-based edupreneurship contains three
main things, namely creativity innovation that
uses digital media as renewal, opportunity
creation, and calculated risk taking [31].
Practically, virtual-based edupreneurship is an
education and training program that teaches
and introduces the concept of entrepreneurship
with a virtual / digital application model using
planned business strategies [7].

b. Enterpreneural Interest

Interest is defined as an individual situation
before taking action that is used as a basis for
predicting the  behavior or action [32].
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Meanwhile, entrepreneurial interest is a
person's desire / interest in realizing his / her
ideas through hard work, confidence, courage,
creativity and innovation in achieving what he
wants without fear of the risks he will face [33-
35]. The factors that influence students' interest
in entrepreneurship are feelings of pleasure,
interest, attention, and involvement [9] [36-38].

C. Competitiveness

Competitiveness is defined as a combination of
the institution, policies and other factors that
can determine the productivity level of an
organization [39-43]. Besides that,
competitiveness is the same as competitiveness.
It means the strength of a person / organization
in trying to be superior in certain things [44].
Furthermore, competitiveness is also defined as
an organization's effectiveness in competing
with other organizations that offer similar /
same products / services [45-47]. Thus the
competitiveness of university is the strength of
the organization through the development /
management of its resources to be superior and
able to survive in a knowledge-based
environment that is rapidly changing [48]. It
has an impact on improving university
performance [49-50].

3. METHODS

This research was a confirmatory study
(Confirmatory) with a cross sectional
guantitative approach. The research unit
consisted of lecturers and students at private
universities in West Java with 300 respondents.
The technique of collecting data through a
questionnaire used a Likert scale (5 points).
The hypothesis proposed in this study will be
tested using the SmartPLS Ver 2.0 application.
The use of SmartPLS is suitable for prediction
and theory building, and the required sample is
relatively small, at least 10 times the most
complex construct items [51].

4. RESULT AND DISCUSSION
a. Result
1) Outer Model

The results of testing the outer model on each
of the indicators of this research variable

showed an outer loading value of > 0.50 that
meets the requirements of analysis [52]. The
measurement model (outer model) is used to
test the construct validity and instrument
reliability. In this study as follows:

a) Convergent Validity
Tablel. Convergent Validity Test Results

Variable Indicator | Outer Loading
Virtual-based X1.1 0,610
Edupreneurship
(X1) X1.2 0,619
X1.3 0,829
X1.4 0,851
X1.5 0,627
Student Interest | X2.1 0,644
for
Enterpreneurhsip X2.2 0824
(X2) X2.3 0,791
X2.4 0,841
X2.5 0,777
university Y1 0,758
Competitiveness 77 5746
(Y) :
Y3 0,761
Y4 0,865
Y5 0,705

From Table 1 it is known that each indicator of
the research variable had an outer loading value
of > 0.5 so that it meets the convergent validity
requirements.

Table2. AVE (Average Variant Extracted) Test

Results
Variable AVE (Average
Variant Extracted)
Virtual-based 0,512

Edupreneurship (X1)

Student Interest for 0,606
Enterpreneurhsip (X2)

university 0,591
Competitiveness (Y)
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From Table 2 it can be seen that the AVE
(Average variant Extracted) value of the
virtual-based edupreneurship variable, student
interest, and PT competitiveness is above 0.05
(AVE > 0.50). It can be concluded that the
variable indicators in this study meet the
criteria for the convergent validity test.

b) Discriminant Validity
Table3. Output Cross Loading
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study meet the discriminant validity
requirements.

C) Realibility Test

The reliability test in this study was carried out
by looking at the Cronbach Alpha and
Composite Reliability values.

Table4. Hasil Uji Reliabilitas

Variable Cronbach Alpha Composite
Reliability
Virtual-based 0,755 0,837
Edupreneurship
(X1)
Student Interest | 0,836 0,884
for
Enterpreneurhsip
(X2)
university 0,830 0,878
Competitiveness
(Y)

Indicator | Virtual-based Virtual-based Virtual-based
Edupreneurship | Edupreneurship | Edupreneurship
(X1)
X1.1 0,610 0,363 0,305
X1.2 0,619 0,250 0,522
X1.3 0,829 0,464 0,356
X14 0,851 0,526 0,613
X15 0,627 0,444 0,303
X2.1 0,278 0,644 0,426
X2.2 0,370 0,824 0,528
X2.3 0,473 0,791 0,572
X2.4 0,523 0,841 0,502
X2.5 0,560 0,777 0,536
Y.l 0,411 0,483 0,758
Y.2 0,536 0,366 0,746
Y.3 0,475 0,471 0,761
Y.4 0,535 0,777 0,865
Y.5 0,342 0,280 0,705

Based on the cross loading value in Table 3, it
can be concluded that the indicators in the

Based on Table 4, the Cronbach Alpha value
for each variable was > 0.6, it can be
concluded that it meets the criteria for being
reliable. In addition to seeing the Cronbach
Alpha value, reliability can also be seen from
the Composite Reliability value for each
variable indicator where the Composite
Variable value was > 0.7 so that it can be said

to have a good reliability level.
2) Model Struktural (Inner Model)

Inner Model testing is carried out to determine
the relationship between variables based on the
value obtained from the path coefficient in the
following Figure:
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Figure 2. Inner Model (Model Struktural)

The structural model in SmartPLS was
evaluated through a bootstrapping process
using the t-statistical path coefficient and
significance value [52].

3) Hypothesis Test

Based on Table 5, hypothesis testing is carried
out by looking at the output path coefficient
statistical value. The first hypothesis (H1) was
stated that virtual-based edupreneurship has a
positive and significant effect on student
interest in supported entrepreneurship. This is
evidenced by the t-statistic value 6,027> t-
Tablel,677 and with a p value of 0,000 <0.05.
The second hypothesis (H2) was also supported
by a t-statisk value of 4.018> t-Table 1.677 and

a p value of 0.000 <0.05, so it can be concluded
that student interest in entrepreneurship has a
positive and significant effect on the
competitiveness of university. The third (H3)
states that virtual-based edupreneurship had a
positive and significant effect on the
competitiveness of university was also proven
true with a t-statistic value of 2.826> t-Table
1.677 and a p value of 0.005 <0.05. The fourth
hypothesis (H4) is also supported as evidenced
by the t statistical value of 3,741> t-Tablel,677
and a pvalues value of 0,000 <0.05, so it can be
concluded that  student interest in
entrepreneurship mediates the effect of virtual-
based edupreneurship on competitiveness in
university.

Table5. Inner Model Test Results (Path Coefficient)

Relation Original Sample | Sample Standard Deviation | T Statistic P Values
(O) Mean (M) (STDEV) (O/STDEV)

Virtual-based enterpreneurship — | 0,581 0,606 0,096 6,026 0,000

The Interest of Student in
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Enterpreneurship

Student Interest for 0,468 0,484
enterpreneurship — university
Competitiveness

Virtual-based Edupreneurship — | 0,335 0,334
university Competitivenss

Virtual-based Edupreneurship — | 0,272 0,289
The Interest of Student in
Enterpreneurship — university
Competitivenss

b. Discussion

Based on the first hypothesis, it indicates that
virtual-based edupreneurship had a positive and
significant effect on student interest in
entrepreneurship. It is in line with research
[53] that states that there was a positive
influence between edupreneurship on interest in
entrepreneurship. It means that individuals
participating in the edupreneurship program
have a higher interest in entrepreneurship than
individuals who do not participate in the
program. Of course it shows that
edupreneurship provides knowledge about the
world of entrepreneurship and equips students
with the ability to identify business
opportunities that can be exploited in the
future, so that later it will increase students'
confidence to open business businesses
according to their own interests. Similar to
Fernandez [30] who stated that one of the
alternative paths for students to be ready to
enter the world of work and industry is through
the edupreneurship program. In this case,
students are prepared in the era of
digitalization ~ where  the  virtual-based
edupreneurship program is the right effort to
increase student interest in entrepreneurship.

The second hypothesis showed that students'
interest in entrepreneurship had a positive and
significant effect on the competitiveness of
university. working hard, confident, creative,
and innovative to be able to pursue goals
without fear [34]. The high entrepreneurial
interest possessed by an educated graduate will
encourage the individual to be able to improve
his abilities, identify opportunities and risks
that will occur in the future so that they have
competences that are ready to enter the

business world. It means that the higher the
entrepreneurial interest of a college graduate
will increase his competence in building a
business / business, and in turn it will increase
his competitiveness so that it will have an
impact on increasing the competitiveness of
university.

The third hypothesis showed that virtual-based
edupreneurship had a positive and significant
effect on the competitiveness of university.
Similar to research [7] that proves that
edupreneurship affects one's competitiveness,
both at the student level and at the vocational
level. Some characters such as courage to take
risks and tolerance for high uncertainty are
identical with an  entrepreneur  [55].
Furthermore, with regard to skills and
knowledge, edupreneurship generates students
with the ability to identify business
opportunities, explore innovation, have
initiative, and dare to take a stand in facing
various challenges. It will encourage the
competitiveness of students and of course
universities.

The fourth hypothesis showed that virtual-
based edupreneurship and student interest in
entrepreneurship have a positive and significant
effect on the competitiveness of university. It
is in line with research [17] and [18] that there
is an effect of edupreneurship and
entrepreneurial interest on competitiveness.
Virual-based edupreneurship is a program
designed to equip students with knowledge and
skills in entrepreneurship, which results are
socialized virtually through social media,
university blogs, webinars and indexed journal
articles. This program is expected to equip
students with the ability to analyze risks and
opportunities that can be used to open new

0,116 4,018 0,000

0,119 2,826 0,005

0,073 3,741 0,000
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businesses, or in other words, edupreneurship is
expected to increase student competence
through increasing student interest in
entrepreneurship. This increased competence
will boost the competitiveness of the university
graduates.

5. CONCLUSIONS

The results showed that there was a positive
and significant influence on the proposed
hypothesis. Virtual-based edupreneurship is an
effort made by universities in facing the era of
digitalization to increase the competitiveness of
universities through programs to increase
student creativity so as to increase student
interest in entrepreneurship. Of course, the
virtual-based edupreneurship program will
have an impact on the competence and quality
of university graduates

Reference

[1] Saing, D., Dan, K., Mikro, U., Dan, K.,
Umkm, M., & Indonesia, D. I. (2020).
IMPLEMENTASI KEWIRAUSAHAAN
DALAM MENINGKATKAN. 3-13.

[2] Sarmita, 1. M. (2017). Refleksi Kritis
Kondisi Demografi Indonesia: Antara
Bonus Dan Bencana Demografi. Media
Komunikasi Geografi, 18(1), 66-76.
https://doi.org/10.23887/mkg.v18i1.10558

[3] Raharjo Jati, W. (2015). Bonus Demografi
Sebagai Mesin Pertumbuhan Ekonomi :
Jendela Peluang Atau Jendela Bencana Di
Indonesia ? Populasi, 26(1), 1-19.
https://jurnal.ugm.ac.id/populasi/article/vie
w/8559

[4] Maryati, S. (2015). Dinamika
Pengangguran  Terdidik: Tantangan
Menuju Bonus Demografi Di Indonesia.
Economica, 3(2), 124-136.

https://doi.org/10.22202/economica.2015.
v3.i2.249

[5] Meiriyanti, R. (2017). Entrepreneurship
Based Curriculum Implemantation to
Create Generation of Entrepreneurs in
Dealing Bonus Demography. 12, 1-22.

[6] Sutrisno, Wiriadi. 2017. Edupreneurship
Sebagai Pemerkaya Kompetensi Untuk
Memperkuat Daya  Saing  Lulusan
Perguruan Tinggi Di Indonesia. Prosiding
2017 “Memajukan Kewirausahaan dalam

Upaya Membangun Indonesia”. LPPM
Universitas Indraprasta PGRI Jakarta, 29
Juli 2017. ISBN. 978-602-50181-0-7.

[7] Sutrisno, Wiriadi dan Cokro, Suwiryo.
2018. Analisis Pengaruh Edupreneurship
Dan Mentoring Terhadap Peningkatan
Daya Saing Lulusan Perguruan Tinggi.
Research and Development Journal Of
Education. Vol. 5 No. 1. ISSN 2406-9744

[8] Amboala, T. & J. Richardson. (2016).
Technological Entrepreneurship
Framework for University
Commercialization of Information
Technology. Issues in Informing Science
and Information Technology, 13, 279-290.

[9] lyer, Vijayan G. 2015. Strengthening of
Extension Learning and Education or
Sustainable Entrepreneurship. Journal of
Emerging Trends in Economics and
Management Sciences, 6(8), Hal. 403-411

[10] Kassean, Hemant. 2015. Entrepreneurship
Education:a Need for Reflection, Real
World Experience and Action. Journal of
Entrepreneurial Behaviour &
Research.Vol.21, No.5, 2015: 690-708.

[11] Mwakujonga, Joshua, Sesabo, Yohana.
2012. Entrepreneurship Education: The

Specialization in Entrepreneurship
Education on Entrepreneurial Intentions of
University ~ Students in  Tanzania.

Germany: Lap Lambert

[12] LAU, T., Chan, K. F.,, & MAN, T. W.
(2012). Entrepreneurial and managerial
competencies: Small business
owner/managers in Hong Kong. In Hong
Kong Management and Labour (pp. 238-
254). Routledge.

[13] Depositario D. P. T., Aquino N. A., &
Feliciano K.C. 2011. Entrepreneurial Skill
Development Needs Of Potential Agri-
Based Technopreneurs. ISSAAS, 17(1):
106-120

[14] Crawford, Muchael. 2010. A Fifth
Discipline Resource: A Practicioner’s
Guide Using Team Learning within
Mentoring Program. The Union Institute
and  University  Graduate  College.
Cincinnati, Ohio

[15] Mowery, D. C. & S. Shane. (2002).
Introduction to The Special Issue on
University Entrepreneurship and
Technology Transfer. Management
Science, 48(1), v-ix.

[16] Lacatus, M. L., & Staiculescu, C. (2016).
Entrepreneurship in Education.



M. P. SAIMIMA

5920

International  Conference  Knowledge-
Based Organization Vol. XXII No 2

[17] Septiani, S., & Limbong, W. H. (2016).
Pengaruh entrepreneurial marketing dan
kebijakan pemerintah terhadap daya saing
industri alas kaki di Bogor. Jurnal
Manajemen dan Organisasi, 4(2), 91-111

[18] Lestari, R. B., & Wijaya, T. (2012).
Pengaruh  Pendidikan  Kewirausahaan
Terhadap Minat Berwirausaha Mahasiswa
di STIE MDP, STMIK MDP, dan STIE
MUSI. In  Forum Bisnis  Dan
Kewirausahaan Jurnal limiah STIE MDP
(Vol. 1, No. 2, pp. 112-119). STIE MDP

[19] Echols, J.M., Sadily, H. (2000). English-
Indonesia Dictionary. Jakarta: Penerbit
Gramedia Pustaka Utama.

[20] Mulder, M., T. Weigel & K. Collins.
(2006). The concept of competence
concept in the development of vocational
education and training in selected EU
member states: A critical analysis. Journal
of Vocational Education and Training.
59,1, 65-85.

[21] Heinonen, J. & Poikkijoki, S. (2006). An
entrepreneurial-directed  approach  to
entrepreneurship education:mission
impossible?. Journal of Management
Development. 25(1): 80-94.

[22] Man, T. W. Y. (2010). Clarifying the
domain of educational entrepreneurship:
Implications for studying leadership,
innovation and change. Unpublished
paper; Hong Kong Institute of Education.

[23] Pihie, Z. A., Asimiran, S. and Bagheri, A.
(2014). Entrepreneurial leadership
practices and school innovativeness. South
African Journal of Education. 34(1), pp. 1-
11

[24] Lina, F, etal. (2011). Factors affecting
entrepreneurial intentional levels: a Role
for Education. International
Entrepreneurship  and Management
Journal. June. VVolume 7, Issue 2, pp 195-
218

[25] Yemini, M., Addi-Raccah, A. and
Katarivas, K. (2014). | have a dream:
school principals as entrepreneurs.
In:Educational Management
Administration & Leadership. pp. 1-15.

[26] Kourilsky, M. L. & Hentschke, G. (2003).
Educational entrepreneurship and
covisionary multisectorism. In Kourilsky,
M. L. and Walstad, W. B. (Eds). Social

entrepreneurship. Dublin: Senate Hall
Academic Publishing; pp. 115-139.

[27] Simons M, Lundahl L and Serpieri R.
(2013) The governing of education in
Europe: Commercial actors, partnerships
and strategies. European Educational
Research Journal 12(4): 416-424.

[28] Olmedo A and Ball SJ. (2015).
Competition, governance and global
education policy. In: Souto-Otero M (ed.)
Evaluating European Education Policy
Making. Basingstoke: Palgrave
Macmillan, 25-52.

[29] Sanchez, J. C. (2013). The impact of an
entrepreneurship education program on
entrepreneurial competencies and
intention. Journal of small business
management, 51(3), 447-465.

[30] Fernandez-Pérez, V., Montes-Merino, A.,
Rodriguez-Ariza, L., & Galicia, P. E. A.
(2017). Emotional competencies and
cognitive antecedents in shaping student’s
entrepreneurial intention: the moderating
role of entrepreneurship  education.
International Entrepreneurship and
Management Journal, 15(1), 281-305).

[31] Fadlullah. (2011). Pendidikan
Entrepreneurship  Berbasis Islam dan
Kearifan Lokal. Jakarta: Penerbit Diadit
Media.

[32] Kotler, P., dan Keller, K. L., (2009).
Marketing Management. Upper Saddle
River, New Jersey: Pearson Prentice Hall.

[33] Galloway, L., & Brown, W. (2002).
Entrepreneurship education at university: a
driver in the creation of high growth
firms?. Education+ Training, 44(8/9), 398-
405.)

[34] Fuadi, 1. F. (2009). Hubungan Minat
Berwirausaha dengan Prestasi Praktik
Kerja Industri Siswa kelas XII Teknik
Otomotif SMK Negri 1 Adiwerna
Kabupaten Tegal. Jurnal PTM Volume 9,
Desember 2009, him 92-98.

[35] Mwasalwiba, E.S, (2010)
Entrepreneurship Education: A Review of
Its Objectives, Teaching Methods, And
Impact Indicators. Education & Training,
Vol. 52, 1, pp.20 — 47.

[36] Chistanti, Anita. 2016. Studi Peranan
Pelatihan Kewirausahaan Terhadap
Pembentukkan  Sikap  dan  Intensi
Kewirausahaan di Sentra Industri Produk
Roti dan Kue Rungkut Lor Surabaya.
Glora. VVol. 4 No. 1.



5921

Journal of Positive School Psychology

[37] Botham, R., and C. Mason. (2007). Good
Practice in Enterprise Development in
U.K.university. London: National Council
for Graduate Entrepreneurship

[38] Staiculescucami, Maria Liana dan
Lacatusmlacatus, Camelia. 2016.
Entrepreneurship in Education. Journal
Entreperenur. Vol 22:lssue2, p438-443,
https://doi.org/ 10.1515/kbo-2016-007

[39] Balassa  B.  (1989).  Comparative
Advantage, Trade Policy and Economic
development. London (UK): Harvester
wheatsheaf

[40] David. (2009). Manajemen Strategis:
Konsep-konsep. Ed. Ke-9.Alih Bahasa:
Kresno  Saroso. Jakarta:  university
INDEKS.

[41] Fahmi 1. (2010). Sustainable business
competitiveness: the next challenge.
Majalah Agrimedia 15(1):1-50

[42] Lisa van Eck. (2015). Strengthening the
Ecosystem for Edupreneurs in South
Africa: Findings from a roundtable

discussion, Aspen Network of
Development Entrepreneurs, South Africa
Chapter May

[43] Kassean, Hemant. (2015).
Entrepreneurship Education: a Need for
Reflection, Real World Experience and
Action.  Journal of  Entrepreneurial
Behaviour & Research.VVol.21, No.5,
2015: 690-708.

[44] Sumiharjo, Tumar. (2008).
Penyelenggaraan  Pemerintah  Daerah
Melalui Pengembangan Daya Saing
Berbasis Potensi Daerah. Bandung:
Penerbit Fokusmedia.

[45] Leandro, dan P. M. Sanchez. (2009).
Intangibles in  Universities:  Current
Challenges for Mea-suring and Reporting.
Journal of HRCA: Human Resource
Costing & Accounting, 13 (2), 93-104.

[46] Corcolez, Y. R., S. J. Penalver, dan T. P.
Angel. (2011). Intellectual capital in
spanish public universities: Stakeholders'
information needs. Journal of Intellectual
Capital, 12 (3), 356-376.

[47] Ramirez, Y., dan S. Gordillo. (2014).
Recognition and  measurement  of
intellectual capital in spanish universities.
Journal of Intellectual Capital, 15 (1), 179-
188.

[48] Fazlagic, J., dan R. Skikiewicz. (2014).
The Role of Intellectual capital in Building

Competitive Advantage of Non-Public
Universities. 547-556.

[49] Lin, L.-S., 1.-C. Huang, P.-L Du, dan T.-F
Lin. (2012). The moderating effects of
knowledge intensity and organizational
size. Management Decision, 50 (10),
1790-1799.

[50] Meilianti, dan D. Frisko. (2013). Dinamika
Penge-lolaan Intellectual Capital pada
Institusi Pen-didikan di Surabaya. Jurnal
liImiah Mahasiswa Universitas Surabaya, 2
(2).

[51] Gefen, D., Straub, D.W., dan Boudreau,
MC. (2000)  “Structural  Equation
Modeling Techniques and Regression:
Guidelines For Research  Practice”
Communications of AIS, (Vol. 4, Article
7).

[52] Ghozali, I. Latan, H. (2012). Partial Least
Square: Konsep, Teknik dan Aplikasi
SmartPLS 2.0 M3. Semarang: Badan
Penerbit Universitas Diponegoro.

[53] Galloway, L., & Brown, W. (2002).
Entrepreneurship education at university: a
driver in the creation of high growth
firms?. Education+ Training, 44(8/9), 398-
405.

[54] Nurchaya, Yulida Army & Khabibah,
Nibras Anny. 2020. Analysis Of The
Effect Of Edupreneurship On
Entrepreneurial Interest And
Competitiveness Of University Graduates.
Prosiding 2nd Business and Economics
Conference In Utilizing of Modern
Technology. ISSN 2662-9404

[55] Rauch, A., & Frese, M. (2007). Let's put
the person back into entrepreneurship
research. A meta-analysis on the
relationship between business owners'
personality traits, business creation, and
success. European Journal of work and
organizational psychology, 16(4), 353-
385.



